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Content 

Class- B.com 

MS RENU 

subject-Goods and service tax 

registration 

B 

administration of GST 
taxable event and scope of supply in the GST 

Lavi and collection of GST 
small taxable person exemption and composition scheme 
time of supply 

HOLI BREAK 
the integrated goods and service tax act 2017 
nature of supply is interested and interested slice 
place of supply 
value of taxable supply, returns assessment and audit 
input tax credit 
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Class- M.com 
subject: Financial management 

cost of capital 
leverage of financial management 

dividend policy 
(capital busting 
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capital budgeting 
capital budgeting 
working capital management 
cash management system 
cash management system 
receivable management 
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Indian partnership act 
Indian partnership act 
Indian partnership act 

|Indian partnership act 
|negotiable instrument act 

|negotiable instrument act 
negotiable instrument act 
negotiable instrument act 

sales of goods act 
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delivery and payment,right of unpaid seller 
breach of contract and its element 
Right to information act 

Right to information act 
Right to information act 
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subject: principles of marketing 
Content 
marketing concept nature scope and importance 
levaluation of marketing understanding marketing of new pe 
marketing environment 

consumner behaviour 
Consumner behaviour 

market segmentation 

B 

product concept important and classification 
branding packaging labelling 
HOLI BREAK 

product life cycle, pricing 
pricing method policies 

Revision 

promotion nature importance merit denerit 
promotion publicity promotion mix 
distribution channels 


